
Summary Report - 2 August 2016

Lime Kiln Bay Wetland Awareness Project

Undertaken by Oatley Flora & Fauna Conservation Society (OFF)

using a grant from the NSW Environment Minister’s Conservation Fund

Introduction

Brief Project Description
Lime Kiln Bay (LKB) wetland was constructed in 2000 to improve aesthetics of the area and quality of 
water draining into Lime Kiln Bay reed beds, mangroves and the bay itself and then into the Georges 
River. The wetland and surrounding bushland represent a significant community asset. There are 
increasingly significant environmental impacts on the wetland from urban development (gross 
pollutants, sewage, sediment, weeds, etc) that are causing a deterioration in the natural qualities of 
the area. The aim is to raise awareness of the local community of the impacts on the wetland, 
promote increased involvement and behaviour change and reduce these environmental impacts.

Key Focus areas
1. Encourage community involvement and improve the quality of the local environment.
2. Develop environmental awareness and inspire participation in sustainable activities through 

education.

Project Location
Mortdale, Oatley and Lime Kiln Bay (Georges River) NSW

Local Member (state)
Mark Coure MP Member for Oatley

Council area
Hurstville City Council (now Georges River Council)

Project Objectives
1. Raise awareness in the catchment community of the wetland’s presence, value and significance
2. Increase community understanding and appreciation of wetlands
3. Increase community involvement in wetland monitoring and adjacent bush regeneration 

programs
4. Reduce pollutants deriving from the catchment (litter, sediment, etc)

The Grant
The grant amount received was based on the project application and plan submitted and totalled 
$4550.

Timeline
Grant application submitted 2 March 2015.
Grant approved 5 March 2015
Funds received 29 June 2015
Project completed  24 June 2016
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Summary of Project Outcomes

The key products and strategies of the project were:

“Your guide to Lime Kiln Bay Wetland” - a double sided A3 colour brochure folded to DL 
size, was produced. The brochure included a catchment map, a map of the wetland system 
and how it works, a description of the flora and fauna of the area, significant sites, and tips 
on how to prevent pollution in the catchment.  Ten thousand copies were printed and at 
project end date 7,600 had been distributed throughout the community; 4500 via 
letterboxes of all residences in the catchment and the remainder via schools, public and 
government offices, libraries etc and via community contact events. Twenty per cent of 
respondents to the post project survey reported having seen the brochure. This could 
represent a reach of about 1500 people (ie 20% of the number of brochures distributed). 
Remaining copies will continue to be distributed at future OFF events.

Drain message stencilling: Six different message stencils: DRAINS ARE JUST FOR RAIN, KEEP 
IT CLEAN, DUMP NO WASTE, DRAINS TO LIME KILN BAY WETLAND, DRAINS TO RIVER, and A 
STYLISED FISH LOGO, were used to spray paint 322 messages onto 129 drains/ sites at high 
visibility zones throughout the wetland catchment (an area of two square km).  Fifty per cent
of respondents to the post project survey reported having seen the stencilled messages.  
This could represent a reach of about 5000 people (half the estimated number of occupants 
of the catchment).

Guided walks around the wetland:  Four 2-hour guided walks were conducted over a period
of four months.  These attracted a total of 73 participants.  From feedback at the time these 
were very well received.  Attendees said they enjoyed the walk and learned a lot about the 
catchment, wetland processes and impacts on it, history and flora & fauna as well as anti-
pollution message and strategies.  So in terms of awareness raising this appears to be a very 
effective method. It also goes a long way towards achieving the next objective of educating 
the community about stormwater and the wetland’s role in the system.

Website and Facebook pages:  A page on the OFF website was set up for the project and 
postings were also made to OFF’s Facebook site. Eight posts with extensive project 
information in each were made.  This was the ‘go to’ site for comprehensive information on 
the wetland and the project.  It is difficult to determine how extensive the reach of this page 
was, however the OFF website generally is well used and found easily through search 
engines so it is assumed that there was a reasonable flow on effect to the project itself. Eight
articles were posted to the Facebook site with an average of 278 people reached in each 
one. A total of 62 ‘likes’ and 15 ‘shares’ of these posts were also recorded, all helping to get 
the message further afield.

Community events and other contacts: A total of 8 public contact events (face-to-face) were
held (eg Oatley Lions Festival, Australia Day function etc) where the project was promoted 
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directly to an estimated 470 people. In particular the use of the Australian Museum’s 
catchment model at the 2015 Oatley Lions festival attracted a lot of attention particularly 
families with young children. A further eight occasions surveying (pre and post) provided 
opportunities to sell the message directly to the community (more than 200 people). Face-
to-face, on-site interaction probably works best in raising awareness. An article published in 
‘The St George Leader’ newspaper on Jan 21, 2016 (hard copy and online versions - 
Appendix 1) also raised awareness of the project and the anti pollution message. Readership
of The Leader generally and of the article is unknown however some good feedback was 
noted both online and via personal comments directly. Possibly as many as 500 people saw 
the article.

Project implementation and management: All the proposed project elements/activities 
were successfully completed over a 12 month project life. The total project cost of $4,618.17
was just $68.17 over the budget (grant amount) of $4550.  OFF will not be seeking any 
additional funds.  Over 600 OFF volunteer hours were contributed to the project. 

Conclusion: An attempt to measure the outcomes of the project was made by conducting 
pre and post project surveys. The pre project survey established a level of awareness and 
knowledge of the wetland and stormwater issues in the local community. After conducting 
the project the survey was repeated, with additional questions attempting to determine 
increased awareness after other activities were completed.

Briefly, given the sample sizes of 101 and 108 respectively there was no conclusive, 
statistically significant, discernible difference between pre and post situations.

Question Pre post Comment

Q2  Know where local stormwater flows to? 40% 46% UP

Q3.  Have heard of LKB wetland before? 78% 66% DOWN

Q5 Have visited LKB wetland? 59% 58% SAME

Q8 Could suggest some benefits of wetland?  87% 85% SAME

Q9.  Could suggest impacts of stormwater on water 
quality? 

93% 94% SAME

However, from the number of interactions OFF members had during the course of the project and 
anecdotal evidence, we believe that the range of strategies employed for awareness raising of the 
wetland and associated stormwater issues has nonetheless been effective.  Further, OFF will continue
to distribute the brochures, conduct walks and promote the wetland/stormwater message at 
community events in the normal course of its future activities.
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Appendix 1 - St George Leader article 21 January 2016

It’s clear drains are for rain so butt out says Oatley conservation society

By Maria Galinovic
Jan. 21, 2016, 2:18 p.m.

Protecting water quality: Members of Oatley Flora and Fauna Conservation Society; left to right: Rodger Robertson, 
Sonia Baxant, Graham Lalchere, Glenn Crane and Kim Wagstaff. Picture: Jane Dyson 

TWENTY drains done and 100 to do.

Oatley Flora and Fauna Conservation Society  is painting messages on drains in the Penshurst, 
Mortdale and Oatley area to remind people of what drains are for and what their misuse can do to 
wetlands and river systems.

Their current target is the drain system that flows into the Lime Kiln Bay wetland.

Society members say  it seems obvious that ‘‘drains are just for rain’’ as one of the slogans says, but 
any passer-by flicking a cigarette butt or dropping a plastic drink bottle in a gutter is abusing the 
drain’s purpose and causing long-term environmental damage.

‘‘The aim of the project is to raise awareness in the local community of potential environmental 
impacts on the wetland from urban activities,’’ society president Graham Lalchere said.
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Picture: Jane Dyson 

‘‘What goes down the drain ends up in the wetland and then into the Georges River.’’

Mr Lalchere said the project, launched by Oatley MP Mark Coure, would improve the long-term 
health of local waterways and reduce Hurstville Council’s drainage infrastructure maintenance 
costs.

Members give up to 680 hours of voluntary work to the project.

The wetland awareness project is supported by Hurstville Council and the NSW Minister for the 
Environment’s Conservation Fund.

The Lime Kiln Bay wetland was built in 2000 to improve the quality of water draining into the bay 
and the Georges River.

The society plans to continue its free guided walks around the wetland to show how the wetlands 
improved the quality of stormwater run-off and the abundant native plants and wildlife that the 
wetland supported.

http://www.theleader.com.au/story/3678439/its-clear-drains-are-for-rain-so-butt-out-says-oatley-
conservation-society/?cs=1507 
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